
African Journal of Hospitality, Tourism and Leisure 

VOLUME 10(4) 2021 

1. The Impact of Job Satisfaction on Employees’ Turnover Intention within the Hotel Industry in Lagos State, 
Nigeria - Bello, M.B., Aina, C. & Oluwole, A.  DOI: https://doi.org/10.46222/ajhtl.19770720-152     

2. Niche Tourism Research and Policy: International and South African Debates- Rogerson, C.M & Rogerson, 
J.M. DOI: https://doi.org/10.46222/ajhtl.19770720-153     

3. The Impact of Electronic Word of Mouth on Tourists Visit Intention to Saudi Arabia: Argument Quality 
and Source Credibility as Mediators - Alsheikh, D.H., Abd Aziz, N. &Alsheikh, L.H. DOI: 
https://doi.org/10.46222/ajhtl.19770720-154 

4. A Conceptual Framework for Corporate Social Responsibility Initiatives for Casinos - Shai, M.P., 
Kleynhans, C. & Roberson, J.R.  DOI: https://doi.org/10.46222/ajhtl.19770720-155     

5. Social Perception of the Influence of Public Policies on the Residential Rental and Holiday Tourism Rental 
Markets -  UrrestarazuCappelan, R., Ollero, J.L.S. &Pozo, A.G. DOI: 
https://doi.org/10.46222/ajhtl.19770720-156     

6. Relationship between Air Passenger Transport, Tourism and Real Gross Domestic Product in Africa: A 
Longitudinal mediation analysis’ - Chakamera, C. & Pisa, N.  DOI: https://doi.org/10.46222/ajhtl.19770720-
157    

7. Making “Sense” of the Middle of the Pyramid Consumer’s Dining Experience - Kleinhans, E.H., van 
Heerden, C.H. & Kleynhans, I.C.  DOI: https://doi.org/10.46222/ajhtl.19770720-158     

8. Tap Use and Hand Washing Activities of Kitchen Staff in Restaurants within Gauteng, South Africa - 
Booysen, E., Dicks, E.G. & Oosthuizen, D.  DOI: https://doi.org/10.46222/ajhtl.19770720-159     

9. Daniels, T. &Tichaawa, T.M. Rethinking Sport Tourism Events in a Post-Covid-19 South Africa - Daniels, T. 
&Tichaawa, T.M.  DOI: https://doi.org/10.46222/ajhtl.19770720-160     

10. Developing a Viable Cultural Heritage Tourism Site at the Tombs of the Masingo at Swongozwi: Lessons 
Drawn from the Muzibu-Azaala-Mpanga, Kasubi, Uganda - Mafukata, M.A., Khan, A. &Moseki, M.   DOI: 
https://doi.org/10.46222/ajhtl.19770720-161   

11.  A Content Analysis of Social Media Posts among Recreational Cyclists: A Gender Perspective - Kim, E., 
Choi, K., Lappeman, J. &Salo, J. DOI: https://doi.org/10.46222/ajhtl.19770720-162     

12.Socio-demographic Characteristics and Customers' Visitation Pattern to Selected Ecolodges in Cross 
River State, Nigeria - Imoagene, G., Oladeji, S.O. &Adetola, B.O.  DOI: 
https://doi.org/10.46222/ajhtl.19770720-136 

13. Managing Heritage Tourism Brand in South Africa: A Synthesis of Literature.- Gumede, T.K. &Ezeuduji, 
I.O. DOI: https://doi.org/10.4622 /ajhtl.19770720-164      

14. Destination Emotions, Loneliness, and Reasons to Travel: Predictors and Moderators of Tourism Well-
being - Magano, J. &Leite, A.  DOI: https://doi.org/10.46222/ajhtl.19770720-165     

15. The Effect of Green Human Resource Management on Green Organizational Behaviors: Evidence from 
Egyptian Travel Agencies -  Gaafar, H., Elzek, Y. & Al-Romeedy, B.S. DOI: 
https://doi.org/10.46222/ajhtl.19770720-166     



16. The Imperative Role of Community Groups in Rural Tourism Development - Litheko, A. & Potgieter, M. 
DOI: https://doi.org/10.46222/ajhtl.19770720-167      

17.  Tourism Demand Modelling and Forecasting: A Review of Literature - Abdou, M., Musabanganji, E. 
&Musahara, H.   DOI: https://doi.org/10.46222/ajhtl.19770720-168     

18. In-Between’ Rural Tourism: Rethinking Rural Tourism Spaces for Policy Development in South Africa - 
Rogerson, C.M & Rogerson, J.M.  DOI: https://doi.org/10.46222/ajhtl.19770720-169     

19. Wildlife Tourism Motivation: A Case for Manyeleti Nature Reserve, Mpumalanga - Masina, N.O., 
Boshoff, L. &Sifolo, P.P.S.  DOI: https://doi.org/10.46222/ajhtl.19770720-170    

20. Service Quality, Satisfaction and Loyalty of Customers in Hotels: The Case of Northern Tanzania  - 
Meshack, H.E. &Prusty, S.  DOI: https://doi.org/10.46222/ajhtl.19770720-171    

21. Rural Community Perception of Tourism Development: A Strategic Tool in Rural Development - Litheko, 
A. & Potgieter, M.  DOI: https://doi.org/10.46222/ajhtl.19770720-172     

22. Determinants of the Intention to Recommend Social media Usage in the Tourism Industry in Zimbabwe 
- Mutsikiwa, M., Matura, P., Chitambara, L.R. &Mashoko, D. DOI: https://doi.org/10.46222/ajhtl.19770720-
173     

23. Job Satisfaction and Employees’ Performance of Hotel Industry: Empirical Evidence from Lagos State, 
Nigeria -  Bello, M.B., Aina, C. & Oluwole, A. DOI: https://doi.org/10.46222/ajhtl.19770720-174     

24. The Influence of Socio-Demograpgic Factors on Perceptions of Domestic Tourism: The Case of 
Generation Z - Aina, A.O. &Ezeuduji, I.O  DOI: https://doi.org/10.46222/ajhtl.19770720-175     

25. Reimagining tourism: COVID-19 and the potential of virtual tourism in South Africa -  Lekgau, R.J., 
Harilal, V. &Feni, A. DOI: https://doi.org/10.46222/ajhtl.19770720-176     

 


