
African Journal of Hospitality, Tourism and Leisure 

VOLUME 8(3) 2019 

1.Destination Marketing for Expatriates: A Case Study in Northern Cyprus - Mohammad Abuhjeeleh& 
Ibrahim Harazneh (Middle East University, Jordan), Mohamed Dawood Shamout (The American University 
in Emirates, United Arab Emirates) & Mohammad Tahseen Sleimi (Palestine Technical University, Palestine) 

2. Heritage Tourism as a Strategy for the Local Economic Development in KwaZulu-Natal, South Africa - 
Gumede, T.K. (University of Zululand, South Africa) 

3. Visitor satisfaction at a local festival: An analysis of the Strawberry festival in George, South Africa – 
Ramukumba, T. (Nelson Mandela University, South Africa) 

4. Determining the roles of tourist guides which directly affect secondary teachers’ satisfaction: A case of 
Maropeng and the Sterkfontein caves, South Africa - Makopo, B.M., Geldenhuys, S. & Sime, L. (Tshwane 
University of Technology, South Africa) 

5. Benefits of sustainable rural tourism: a case of Nqileni village, Eastern Cape Province, South Africa- 
Setokoe, T.J. (Walter Sisulu University, South Africa) &Ramukumba, T. (Nelson Mandela University, South 
Africa) 

6. The Relationship between Perceived Supervisor Support and the Aspects of Organizational Silence- 
Ayhan Karakas (Bartin University, Turkey) 

7. Factors inhibiting large enterprises from establishing sustainable linkages with black-owned tourism 
SMMEs in South Africa - Harilal, V. &Nyikana, S. (University of Johannesburg, South Africa) 

8. Quality of service delivered by alcoholic beverage suppliers to customers in the South African hospitality 
industry – Gouws, E. &Motala, T. (University of Stellenbosch Business School, South Africa) 

9.The socio-cultural diversity of hotel employees and their perception of the management styles in hotels 
of Gauteng province, South Africa- Annan, C.Y., Sibanyoni, J.J. &Tabit, F.T. (University of South Africa) 

10. A skill- gap study: an analytical approach with a special focus on tourism education and the tourism 
industry in Odisha - Mohanty, S. (Siksha ‘O’ Anusandhan Deemed to be University, India) & Mohanty, A. 
(Institute of Management & Information Science -Odisha, India) 

11. Community opinion towards a village homestay program in Soe, a small nomadic community in the 
North-West of Bhutan -Tenzin, K.,  Mee-Udon, F. &RudklawPrampesit (Naresuan University, Thailand) 

12. Just how much do the perceptions of crime and safety influence tourists’ travelling to emerging 
countries? – Potgieter, A. (Nelson Mandela University, South Africa) 

13. Comparative Analysis of Tourism Determination in 36 Countries: A Panel Approach - Molepo, N.S.,  
Belete, A. & Hlongwane, J.J. (University of Limpopo, South Africa) 

14. The satisfaction of long-stay senior tourists on tourism management in Cha-Am district, Petchaburi and 
Hua-Hin district, Prachuap Khiri Khan - SupattraPranee&TanapolKortana (SuanSunandha Rajabhat 
University, Thailand), PanvipaPiyamputra (Ministry of Interior Thailand) &MonchaiRungthongpongampai 
(Premium Energy Corporation Co., Ltd., Thailand) 

15. Proposing a model on the recognition of indigenous food in tourism attraction and beyond - Mnguni, 
E.M. &Giampiccoli, A. (Durban University of Technology , South Africa) 



16. E-Marketing Adoption: An Overview from Ethiopian Tourism Businesses- AssegidAyeleMisganaw (Arba 
Minch University, Ethiopia - PhD fellow - Punjabi University, India) & Apar Singh (Punjabi University, India) 

17. Examining governance and growth of the hotel sector in Malawi: An environmental metabolic rift 
perspective - Khonje, L.Z. (Mzuzu University, Malawi) & Leonard, L. (University of South Africa, South Africa) 

18. Promoting border areas for developmental ecotourism: The case study of Al-Adaseya, Jordan - 
FakhriehDarabseh& Khaled Hailat (Yarmouk University, Jordan), Khaldoun Kanaan (Al-Balqa Applied 
University, Jordan) &Fawziya Hussein (Pella Archaeological Site, Jordan) 

19. The Impact of the Print Media on Building a Destination Brand Equity in Zimbabwe - Chigora, F.  
(Catholic University of Zimbabwe) &  Ndlovu, J. (University of KwaZulu-Natal, South Africa) 

20. Demographics and consumer behaviour of visitors to the Wegry/Drive Out Bull Run motorsport event -
Mpotaringa, M.C. &Hattingh, J.L. (Central University of Technology, South Africa) 

21. Apprehending the tour operators’ destination brand knowledge- Dahiya, K.S. (Independent Researcher, 
India) &  Batra, D.K. (International Management Institute [IMI] Delhi, India) 

22. Montenegro as a high quality tourism destination- Trends and Perspectives - AnđelaJakšić- 
Stojanović&MarijaJanković (University Mediterranean, Montenegro) & Neven Šerić (University of Split, 
Croatia) 

23. Current perceptions and the need for a strategic plan for the whale watching industry in Mirissa, Sri 
Lanka  - T.G. Supun Lahiru Prakash & N.S. Amarasinghe (University of Sri Jayewardenepura, Sri Lanka)  
&Sevvandi Jayakody  (Wayamba University of Sri Lanka) 

24. An Assessment of Coastal Tourism Amenities for the South Coast region, KwaZulu-Natal, South Africa – 
Brett, M.R. (University of Zululand, South Africa) 

25. Guest house supervisors’ meaning cognition and its influence on job satisfaction in the context of 
Mombasa County, Kenya - Kivuva, A.K. (Kenyatta University, Kenya), Pepela, A.W. (Pwani University, Kenya) 
&Nzioka, A.M. (Machakos University, Kenya) 

26. Marketing communication approaches and independent restaurant success and failure in an urban 
restaurant industry in the Eastern Mediterranean - ÖzkanAydinel, O. &Esenyel, I. (Girne American 
University, North Cyprus) 

27. The role of entrepreneurial policies in developing rural tourism entrepreneurship in South Africa - 
Lebambo, M. (University of Johannesburg, South Africa) 

28. The reticent effect of ICT on tourism: A case study of Zimbabwe - Tsokota, T. (Midlands State University, 
Zimbabwe& Nelson Mandela University, South Africa) & von Solms, R. & van Greunen, D. (Nelson Mandela 
University, South Africa) 

29. Customer Service Dimensions in State and Private Game Reserves in northern KwaZulu-Natal, South 
Africa -Brett, M.R. (University of Zululand, South Africa) 

30. Socio-economic factors hindering domestic tourism consumption in Kenya: the case of Nakuru, 
Mombasa and Nairobi - MongareOmare (Kisii University, Kenya) &OndabuKiage, John Akama& Timothy 
Sulo (Moi University, Kenya) 

31. Gender pay discrimination in the hospitality industry in South Africa – Vettori, S & Nicolaides, A. 
(University of South Africa, RSA) 



32. The effect of crime on tourists’ travel decisions to Malawi – Njoloma, E. & Kamanga, G. (Mzuzu 
University, Malawi) 

33. Social big data analysis of Five Star hotels: A case study of hotel guest experience and satisfaction in 
Marrakech - El haoutaImane&IdelhadjAbdelouahab (AbdelmalekEssaadi University, Morocco) 

34. Small to Medium Tourism Enterprises (SMTEs) promoting Local Economic Development in Hogsback, 
Eastern Cape, South Africa - Mxunyelwa, S. (Walter Sisulu University, South Africa) &Henama, U.S. 
(University of South Africa, South Africa) 

35. Sustainable wine tourism and vineyards’ environmental consciousness in Thailand - Mitchell Amarando, 
IlianAssenov&ParichartVisuthismajarn (Prince of SongklaUniversity,  Thailand) 

36. Organisational citizenship and the morning after - A case of an acquisition of a local hotel chain by a 
global brand – Fisher, W. &Pooe, R.I.D.(University of Johannesburg, South Africa) 

37. South Africa and USA trade: What are the scenarios beyond the ‘Africa Growth and Opportunity Act’ 
(AGOA) for South Africa’s wine exports and wine tourism sector? – Mbatha, C.N. (University of  South 
Africa, RSA) 

38. Causes and prevention of high employee turnover within the hospitality industry: A literature Review – 
Dwesini, N.F. (Walter Sisulu University, South Africa) 

39. Analysing the use of integrated marketing communication at the View Boutique Hotel in Johannesburg, 
South Africa - Mebuge, C.O. &Mudzanani, T. (University of South Africa, RSA) 

40. The Role of the tourist mix in activating Christian Religious Tourism in Madaba Governorate, Jordan - 
Issam Mohammad Almakhadmah (Al-Balqa Applied University, Jordan) 

41. The role of Religious Tourism for sustainable tourism development: the case of 
AdyameYordanosWonkshet Monastery, Ethiopia - DagnachewNega (Debre Tabor University, Ethiopia) 

42.Influence of service quality on brand image and repeat patronage in the Hospitality Industry: A content 
analysis - Ramjit Singh & Abid Suhail Nika (Central University of Kashmir, India) 

43. Intangible Cultural Heritage as Tourism Product: The Malaysia Experience - Folasayo Enoch Olalere 
(University of Zululand, South Africa) 

44. Factors Impact on Tourists Destination Loyalty: A Case Study in Ho Chi Minh City - Bang Nguyen Viet 
(University of Economics Ho Chi Minh city, Vietnam) & Hai Ho Nguyen (PhD Student) - (Hong Bang 
International University, Vietnam) 

45. Olympism, the lost legacy in Thailand - SuriyanSomphong&KomkritRattamanee (SuanSunandha 
Rajabhat University, Thailand) &IssadeeKutintara (Kasetsart University, Thailand) 

46. The marketing factors influencing consumer decisions to use the services of sports and exercise centers 
in Thailand - SuriyanSomphong&KomkritRattamanee (SuanSunandha Rajabhat University, Thailand) 
&IssadeeKutintara (Kasetsart University, Thailand) 

47. Guest dynamics and perceptions towards environmentally-friendly practices in hotels in KwaZulu-Natal, 
South Africa – Sucheran, R. (Durban University of Technology, South Africa) & Moodley, V. (University of 
KwaZulu-Natal, South Africa) 

48. Poor basic water supply facilities and infrastructure in South Africa: A hospitality sector perspective - 
Sambo Sifiso Rudolf and Kola O. Odeku (University of Limpopo, South Africa) 



49. Proactive personality in the workplace and its relevance in South Africa - Steyn, R. (University of South 
Africa, South Africa) 

50. The Influence of Satisfaction on Job Outcomes among Foreign and local Academic Staff at a Selected 
International University - Sibanda, M.B. (University of Cape Town, South Africa), Kabungaidze, T. (Rhodes 
University, South Africa),  Ndoro, T. &Chuchu, T. (University of Pretoria, South Africa) 

51. Travel and the Chinese outbound tourism market: Governance and Ethical considerations- Keeve, K. 
(SABOT -Eurasian Resources Group (ERG) South Africa) & Nicolaides, A. (University of South Africa) 

52. Foreign Tourists' Perceptions of Toraja as a Cultural Site, in South Sulawesi, Indonesia - Hasyim, M.,  
Andi Muhammad Akhmar,  PrasuriKuswarini&Wahyuddin, Hasanuddin University, Indonesia. 

53. Acceptance of Information Technology affecting the convenience of Agritourism Services in Chumphon 
Province, Thailand - SudaratPimonratanakan (Suansunandha Rajabhat University, Thailand) 

54. Stakeholders Analysis on Tourism Collaborative Governance in TanjungLesung Tourism, Pandeglang 
Regency, Banten Province, Indonesia - Bambang Pujiyono, Kismartini, TeguhYuwono, Ida HayuDwimawanti 
(Diponegoro University Semarang, Indonesia) 

55. Do socio-demographic characteristics influence destination attractiveness perceptions after political 
turmoil: the case of Zimbabwe?  ErisherWoyo (International University of Management, Namibia), Slabbert, 
E. &Saayman, M, (RIP), (TREES, North-West University, South Africa) 

56. Regulated or Unregulated Trade of Tourist Guides? - Fodranová, I. (University of Economics, Slovak 
Republic) 

57. The draft national tourism strategy in the context of destination image recovery in Zimbabwe - 
Kanokanga P. F., Tukuta, M., Chikuta, O. &Ndoda G. R.  (Chinhoyi University of Technology, Zimbabwe) 

58. Determining tourism graduate employability, knowledge, skills, and competencies in a VUCA world: 
Constructing a tourism employability model - Wakelin-Theron, N., Ukpere, Wilfred, I. &Spowart, J. 
(University of Johannesburg, South Africa) 

59. The Tourism Impact of Ebola in Africa: Lessons on Crisis Management - Maphanga, P.M. 
&UnathiSonwabileHenama (Tshwane University of Technology, South Africa) 

60. Exploring the [un]likelihood of successful integration of skilled and unskilled immigrants into the 
hospitality industry – Iwu, C.G., Bayari, L.S.O. &Jaiyeola, A. (Cape Peninsula University of Technology, South 
Africa) 

61. Tourist Trails in Peripheral City Areas -  de Jesús Toro Ríos, H. (University of Medellín, Colombia) 

62. The Pongola Game Reserve Revisited: The search for an early South African protected area - Brett, M.R. 
(University of Zululand, South Africa) 

63. Reflections on Major Challenges facing Tourism Sector in South Africa -Mogale, P.T. &  Odeku, K.O. 
(University of Limpopo, South Africa) 

64. The Relationship between Corporate Strategy, Strategic Leadership and Sustainable Organisational 
Performance: Proposing a Conceptual Framework for the South African Aviation Industry - Mukhezakule, 
M. &  Tefera, O. (University of KwaZulu-Natal, South Africa) 

65. An understanding of the visitor experience at the Egyptian and Te Papa Museums: The Other Roles of 
Traditional and Modern Museums - Ahmed Abdel Fattah (Tourism College, Institute for Tourism Studies 
Macao, China) 



66. Hotel standardization and classification system in Kenya: A quality assurance approach - Omondi Jack 
Fredrick  (Institute of Development Studies, University of Nairobi. Standards and Quality Assurance 
Department  Tourism Regulatory Authority,  Kenya) 

67. Challenges and solutions to the development of the tourism and hospitality industry in India-Yogesh 
Hole (Cihan University-Erbil, Iraq), Khedkar, E.B. (D. Y. Patil School of Management, India) &Snehal Pawar 
(Cihan College School, Iraq) 

68. The significance of pilgrimage tourism to sustainable development with special reference to the Indian 
context - Yogesh Hole (Cihan University-Erbil, Iraq), Khedkar, E.B. (D. Y. Patil School of Management, India) 
&Snehal Pawar (Cihan College School, Iraq) 

69. Identifying key success factors for marketing tourism establishments: A case study of four regions in 
Lesotho – Burger, S.E.,  Lekaota, L. &Nqosa, N.E. (Vaal University of Technology, South Africa) 

70. Influence of employee Intrinsic Motivations on career sustainability in the Travel Agency and Tour 
Operator companies in Mombasa County, Kenya - Kipkosgei, B. &Munyiri, E.K. (Kenyatta University, Kenya) 
&Nzioka, A.M. (Machakos University, Kenya) 

 


